Writing manuscripts for audio books and radio broadcasts
If you are a budding audio / radio writer, how do you break into the specialised world of writing for sound as opposed to sight? Well, as with all professional writing fields, audio / radio writers have to try to find a way to get around that challenging predicament: radio and audio producers are unlikely to simply agree to commission a track record if you don’t already have an established portfolio of track records, but then how do you build up a portfolio of work if you’re never given the opportunity to actually write a script that’s produced or broadcasted? It’s all a bit of a nightmare, and the same predicament is seen in all of the writing worlds; without a portfolio of work publishers and literary agents are nervous to bring you onto their books…but you need someone to take a risk and work with you, otherwise that portfolio will never materialise! Fortunately there are some producers and publishers out there that understand this catch 22 situation and are happy to work with new authors and writers, and it’s these individuals or organisations that you need to seek out in your quest to getting a foot in the door so to speak.

Once you’ve identified some potential producers for your audio / radio material, then next thing you need to ensure is that your script is presented appropriately. It is quite a skill to move language from the printed page into scripts that can be performed by an actor via a microphone, and that can engage listeners.

Common sense has a role to play with radio scripts. Radio generally allows 10 minutes of airtime for reading a script, and would usually split a book or printed text into 14 episodes. In 10 minutes, an actor can read about 1450 words. So you’d need to find a way to condense your text down into no more than 14 chunks of about 1450 words. This might mean a massive culling of your original text which is always hard but necessary if you want your script to be right for radio. Remember too, that you’ll want to end each of these chunks on some form of a cliff hanger, to entice listeners back for the next instalment.

The audio book world does have slightly different requirements, given the nature of the product. The book producers would be able to tell you how many minutes worth of listening they want included on each audio book; but if you haven’t worked with the producers before, take a look at some of the work they’ve already published and try to ensure that your script falls in line in terms of word count as their frequent publications.

