Why is it important to have well written policies?
Having well written policies is fundamental to the image and functioning of any company or organisation. Policies can cover a multitude of topics. Some policies are mandatory for companies or institutions such as the National Health Service or any care provider. The Care Quality Commission (CQC) monitors these policies to ensure that these institutions are following correct procedures and guidance. Having well written policies can demonstrate to inspectors that the organisation knows what guidance is relevant to them and they clearly set out procedures for staff to follow in certain events. Having a well written policy can assist staff in knowing what to do in certain circumstances and can act as a guide for newer members of staff.
Smaller companies may also have a policy that outlines their service, what they offer and what their customers can expect from them. Your company policy can outline your objectives and your overall strategic plan. A strong, well-written policy can help with customer relations. A well written policy provides a positive, professional image of your organisation and brand.

 Whatever policies you have as part of your company, large or small, it is important that the policy is easy to read, uses simple language, gets the point across, covers any legislation or guidance that it should and is written with the target audience in mind. 
 Once you have covered the content of your policy it is important to ensure that it reads well and that there are no grammatical errors and no spelling mistakes. Either proofread the policy yourself or get somebody else to proofread it. It is often difficult to spot small mistakes yourself so fresh eyes may help. You do not want to let your company down by having policies that are littered with spelling or punctuation mistakes. This is not the message you want to get across to your customers. There are many companies out there who have professionals who can proofread your policy, look at issues such as font size, spacing, layout and spelling and grammar including sentence construction and ensure that there are no mistakes. 
Delivering your message in a way your audience appreciates (even if they don’t necessary like its meaning) is fundamental to success. Therefore it is important to spend time on writing your policy, getting the content, layout and design correct to help you portray the correct message.
