Why web copy editors are important
Web copy is the text that appears on a website. It is usually considered to be second in importance against website design, and yet the words that are written on a website are generally the overriding factor in determining if a website will strive forward or if it will flop and fail.

Website copy is hugely important because it fulfils the following roles:

· It helps determine where search engines will rank the website against various web search terms

· It is what visitors to the website will look at first. If they don’t like the sound of the text on the page, or the content of the text on the page, then they will quickly navigate themselves away from the site and onto somewhere else.

· It is the medium through which you will sell your service or product to the visitor. Without words, the visitor to the website has no idea at all what the website is all about, and importantly what it can offer them.

When it comes to determining the website content, as with website design, it is important to use experienced and expert creative writers who can ensure that the text included on your website fulfils all required aims and objectives. 

However, not all companies are in a position to bring in expert writers, and some feel that they have sufficiently skilled staff in-house to cope with the drafting of the website copy. There’s nothing wrong with this approach, however it is strongly advised that if expert website writers are not used, then expert web content editors should be!

Editing text is a crucial part of any creative writing exercise. Whether it be a brochure, leaflet, or website that you are writing content for, this content needs to be checked, revised, and then checked again before it is put out there in the public domain. Mistakes are almost always made when it comes to drafting content, and without a rigorous editing process, these mistakes will be set free for all to see, ready to completely undermine your website and your company. Editing website copy is almost more important than editing offline marketing material because there is more of a margin for error. Not only does website copy have less words to play with than other marketing mediums, the content of the copy has to be sufficiently worded to rate the website highly in search engines, be persuasive enough to convince visitors to purchase for your site, and be interestingly written to retain visitor’s attention for more than 10 seconds. In addition, because website content has to be transferred to HMTL format in order to be uploaded to the website, there is a great chance that some spelling or grammar errors may be made as this translation occurs.

So, once you have your website text drafted, be sure to go through it closely, enlisting the help of an expert editor where possible. Check that the text all makes sense, check for obvious errors in spelling, punctuation or grammar, ensure that all of the key words that describe your service are included on the home page, and be sure that you are happy with the tone and style of the text. Only at this point are you ready to let your website ‘go live’. 

