What makes good website content?

Website content, i.e. the text that is added to a website, is hugely important to the success of a website, and thus by default, to the success of the company that the website is advertising. Most companies nowadays have a website, and they recognise as part of their marketing strategy just how important it is to have an online presence. However, whilst a lot of time, money and energy is often put into designing a website and agreeing how the website should look and function, frequently the text for the website gets forgotten, or is considered as an after-thought at the end of the design process. This is a rooky mistake often made, for the quality of the website content or ‘copy’ as it is often referred to, can make or break the success of a website.

One of the biggest mistakes that can be made when it comes to writing website copy is that of using previously existing marketing text, such as the text from a promotional brochure, and simply uploading it straight to the website. Another common mistake made is to simply get a friend or family member to draft the text for you, instead of enlisting expert advice or support to ensure that the website text fulfils its requirements.

Website copy is different to other forms of writing, because it’s not just about the words used. Indeed, the textual content of a website needs to be considered in terms of the site’s structure, the design of the website, and the audience that you are hoping the website will attract. The website content has to be written in such a way that it successfully;

· Appeals to a site visitor immediately

· Entices the site visitor to remain on the website for more than 3 seconds

· Contains all of the ‘right’ words that means that search engines such as Google like the site, and rank the site highly when outputting website names against search terms

· Be well written, using short, snappy sentences that keep the reader interested

What sort of information should the website copy include?

Well the text included in a website needs to ultimately work as a marketing tool – you want a reader to stumble across your website, to like the website, to stay on the site for a reasonable period of time, and to purchase a service or product from the site. Let’s look at each of these important aspects of website content writing in turn:

Stumble across your website: This requires your website to be well ranked in search engines such as Google. To achieve this position, one of the things you need to do is ensure that the words that are key to your business (usually those that would be entered into a search engine) are included on your home page. The more frequently these words appear, the more likely it is that your website will rank highly in search engine results.

Like your website: Well part of this is down to website design yes, and to whether the website appears at first glance to be the sort of thing the reader is looking for. But the home page text is equally important – it needs to be snappy and concise. The reader need to know what this website is all about and if it is likely to fulfil their needs from the first 5 seconds of reading the opening text.

Stay on your website: Readers will stay on a website if they think that what the site is offering suits their needs, and that they can read from the text how the service or product offered through the site will benefit them.
Purchasing from the site: Well, generally this is the ultimate aim! Website content needs to be written in a persuasive yet not pushy tone, and needs to quickly address all of the reader’s needs, whilst explaining why this site, this company, is the best one for them. Experienced and creative writers are best used when it comes to writing web content, as they have the skill to achieve this careful balance.   


