What does the travel writing market look like?
One of the hardest things a travel writer has to do is find a market. This statement is probably true for writers of any genre in reality. Whilst mastering the craft of writing is difficult and timely, hard work and determination can get you there. Finding that small publication opportunity however can feel a little more soul destroying; you are not as in control of the process as you are when you’re creating your written masterpiece, competition is tough, and it can feel as if every door is being shut in your face as you start your approach.

However, one of the best steps forward when trying to break into the travel writing market is to at least first understand the different types of publication avenues there are out there. Knowledge is power, and knowing where to look for publication opportunities is the first hurdle that needs to be jumped in this tricky track of writing.

Newspapers: Every weekend, newspapers are crammed with articles on travel. It therefore makes sense then that newspapers should be considered as a possible publication avenue for your travel writing. They will have in-house travel writers and regular freelancers that provide pieces for them; but if your pitch is good and your writing is catchy and fresh, then there is no reason why you shouldn’t have your writing accepted by newspapers. Remember that your writing needs to be full of descriptive language and appeal to all of the senses; a speculative piece that begins with your journey to the airport will not be welcomed!

Overseas Newspapers and Magazines: Don’t feel restricted by the UK publication market – you are a traveller after all! Newspapers and Magazines that are written in English are just as likely to be open to submissions as those UK-based publications. And as you’ll be writing for an overseas magazine, articles on the United Kingdom herself are more likely to be welcomed.

Guidebooks: Those publishing houses that publish guidebooks generally commission them as a series as opposed to individual books on one-off locations. If you can pitch a series of books to a publisher in a way that demonstrates that you’ve thought about the readership, required tone and unique selling point of the series itself, you’ll be putting yourself in good stead for a commission. 

 As with all genres of writing, be sure to check out the publication or publisher specific submission guidelines before putting forward your article, manuscript or idea. Remember that all publishers and publications are different, so be sure to use the correct set of guidelines for each body that you approach.
